B PYCJIE COBbITHIA

BCTPETUJIUCb B CO4A

B Coumn 18-21 ceHTAGPSA mpoIIes
CrpaxoBoii busnec ®opym «BbI-
30BbI roza 2014», Ha KOTOPpOM
CTPaXOBIIUKH OOCYAWIN COOBITHA,
MPOM30IIeAIIe Ha POCCHICKOM
CTPaxXOBOM PBIHKE B TEKYII[EM
TOZy 1 IIOTOBOPIJIH O MEPCIEKTH-
Bax 2015-ro.




Te}cymuﬁ roZl, OKa3aJICsl HEeITPOCTHIM
JUId OTpaciyd, WU3MEHEeHUA B JKU3HU
UTPOKOB CTPAXOBOTO PBIHKA BO MHO-
roM OBUIM CBf3aHBI C pedopMupo-
BaHUeM cucTeMbl Hazzopa. OT amia
npezicTaBUTeNeN MeraperyuaTopa
cTpaxoBoro peiHKa Ha @opyme B Coun
TIPUCYTCTBOBaN AupekTop JlemapTa-
MEeHTa CTPaxXxoBOro phIHKA lleHTpasb-
Horo GaHka Poccuiickoii ®egeparyu
Uropsb JKyK, KOTOpBIH 0YeHb TOAPOO-
HO pacckasas O MOCJIeJHUX WHUIIMA-
TUBaX HA/30PHBIX OPraHOB B cdepe
KOHTPOJIA [IeATeNbHOCTH CTPaXOBbIX
KOMIIQHUM. YYacTHUKU MepOIpUs-
THUA UMeIU BO3MOXXHOCTb 33/laTh BO-
MIPOCHl IIPEACTABUTENIO PEryisaTopa,
BBIPA3UTb CBOU IOXKeTaHUA IO yCO-
BEPILEHCTBOBAHUIO B3aMMOZAEUCTBUA
CTPaxXOBbIX KOMIaHUH ¢ HaI30PHBIMU
opraHamu. BaxkHoil yacteio ©opyma
cTajia KOH(QEPEHIUA 10 aKTyapHbIM

MJIATOHOBA

-
/I1A NEOHTbERHA ‘LA‘

BCTPETUNNCD B CO4KN

BOIIpOcaM, KoTopas ObUla 0COOEHHO
WHTEPECHOU U TIONIE3HON /1A GUHAH-
COBBIX /IMPEKTOPOB U OyXrajiTepoB
CTPAXOBbIX KOMIAHWN. Pegakuus
)KypHasna «COBpeMEHHBIE CTPAaXOBHIE
TEXHOJIOTUW» TaKXKe ITOy4acTBOBajIa B
MepOIpHUATUH, B paMkax Popyma ObL1
MIPOBEZIEH «YCTHBIN XKypHaJ», CIIEIU-
ajbHasg ceccusi, IZle JOKJIaYUKaMU
CTaJIi aBTOPHI U TTAPTHEPHI XKypHAaJa.
Cpeny HUX TeHEPaJIbHBINA JUPEKTOP
KOMITaHUH CTPaxoBoro 6pokepa «PU-
®AMC» Anekceti JlalikoB, IIpezce-
ZlaTesb UCIIOMHUTENBHOTO KOMUTETA
OOOP «®ezepanbHada [TanaTa moxap-
HO-CITacaTeNbHOM OTpaciu u obecre-
yeHusa 6esomacHocTtr» Oser CWIMH,
reHepaabHBI  AupekTop Creative
House Group ltd Anekcauzap KopeH-
denbs, KOMMEpPYECKHH AUPEKTOP
xommanuu «lO3abwintwiab» JIMUT-
puti Crtaes.
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